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Tujuan dari penelitian ini yaitu: 1) megetahui pengaruh ukuran perusahaan 
terhadap kualitas laba, 2) pengaruh investment opportunity set (IOS) terhadap 
kualitas laba, 3) Pengaruh profitabilitas terhadap kualitas laba. Penelitian ini 
menggunakan metode kuantitatif dengan objek penelitian perusahaan perdagangan, 
jasa dan investasi yang terdaftar di Bursa Efek Indonesia periode 2016 hingga 2018. 
Hasil penelitian ini yaitu: 1) Dalam penelitian ini ukuran perusahaan terhadap 
kualitas laba disimpulkan tidak ada pengaruh yang signifikan antara ukuran 
perusahaan terhadap kualitas laba perusahaan perdagangan, jasa dan investasi, 2) 
Investment opportunity set terhadap kualitas laba disimpulkan tidak ada pengaruh 
yang signifikan antara investment opportunity set terhadap kualitas laba perusahaan 
perdagangan, jasa dan investasi, 3) Profitabilitas terhadap kualitas laba disimpulkan 
ada pengaruh yang signifikan antara profitabilitas terhadap kualitas laba perusahaan 
perdagangan, jasa dan investasi. 
 






































THE EFFECT OF FIRM SIZE, INVESTMENT OPPORTUNITY SET (IOS) 
 









































The objectives of the study were to: 1) determine the effect of firm size on quality 
of earnings, 2) the effect of investment opportunity set (IOS) on quality of earnings, 
3) the effect of profitability on quality of earnings. This study applied quantitative 
method whose objects were service and investment companies listed on the 
Indonesia Stock Exchange for the 2016 to 2018 period. The results of this study 
indicated that: 1) In this study company size on earnings quality concluded there 
was no significant effect between company size on earnings quality of trading, 
service and investment companies, 2) Investment opportunity set on earnings 
quality concluded there was no significant effect between investment opportunity 
set on earnings quality trading, service and investment companies, 3) Profitability 
to earnings quality concluded there was a significant influence between profitability 
on the profit quality of trading, service and investment companies 
